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LG Electronics India Ltd (LGEIL), one of the leading players in major home appliances and consumer electronics (excluding mobile phones) in India, mainly a leader in the offline channel
(accounts for ~77% of the market). It holds a leading position in India across product categories such as washing machines, refrigerators, panel TVs, inverter air conditioners, and
microwaves. It has key two segments, such as - i) Home Appliances and Air solutions, and ii) Home Entertainment.

» Ranked #1 player across major product categories in the offline channel such as washing machines, refrigerators, panel televisions, inverter air conditioners, and microwaves —
with leadership in both premium and volume segments. LGEIL focuses on delivering innovations across product categories and price points, serving both volume-market consumers—
prioritizing affordability and durability—and premium consumers—seeking aesthetics and advanced features. LGEIL’s balanced strategy ensures technologically advanced offerings in
the premium segment while catering to mass-market needs through tailored product variants.

Market share by product category (in terms of value) in the offline channel (based on data as on Jun’25):

Panel Televisions Washing Machine Refrigerator Inverter AC Convection Microwave Oven
27.5% 33.5% 29.9% 20.6% 51.4%
Revenue Mix FY25 - INR 24,367 Cr India penetration of key appliances

Others 78% Sef
10% °
43%
35%
26%
22% 9
. 13% 19%
Refigerators Washing machines ACs TVs

mH1CY25 = CY29E

Source: RHP, NBRR; *Others include water purifiers, air purifiers, dishwashers, microwave ovens, vacuum cleaners and compressors, media display and audiovisual products, including monitors, interactive displays, and information
systems, projectors, wireless speakers and earbudes.
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Localized supply chain and automation-led manufacturing: LGEIL manufactures over 85% of its sales in-house at Noida and Pune, maintaining control over quality and costs.
Automated and flexible production lines boost efficiency and have raised productivity per unit by up to 29% since FY22. LGEIL sources from 287 suppliers and follows a phased
localization strategy (53.8% in FY25 from 50.5% in FY23) — ensuring cost efficiency, reduced import dependency, and shorter lead times.

Strategic Investments and Growth Outlook: India’s consumer electronics and home appliance market is set for strong expansion and LGEIL is well-positioned to capture this growth
opportunity. To support its long-term vision, it plans to establish a third manufacturing facility in Andhra Pradesh with an investment of ~INR 5,000 Cr, which is expected to commence
operations by FY27 i.e. Diwali of next CY. The new plant will initially focus on air conditioners and compressors, followed by washing machines and refrigerators, thereby strengthening
local manufacturing capabilities and reducing import reliance.

Extensive distribution and after-sales service network: With the largest distribution network in India, it has an extensive reach spans 35,640 B2C touchpoints, including LG
BrandShops, modern trade partners such as Reliance Retail, Croma, and Vijay Sales, as well as online platforms and traditional retail outlets. This omni-channel presence enables LG to
effectively cater to both premium and mass-market consumers across channels. LG’s localized sales approach i.e. adjusting product supply to regional demand and the presence of
trained in-store promoters further strengthens consumer engagement and cross-selling potential. LG’s strong market presence is driven by deep trade partnerships, an extensive sales
and service network, and exports to 47 countries, supporting leadership, consumer satisfaction, and ongoing growth.

Market leader with first-mover technological launches in multiple product categories: LGEIL has maintained its leadership across multiple categories by consistently introducing
industry-first technologies — including India’s first inverter air conditioners (2014), 100% inverter transition (2017), OLED TVs (2015), and stainless-steel water purifier tanks (2013). It
continues to innovate through Al-enabled smart appliances and locally customized designs. This first-mover advantage in technology adoption and product diversification underpins
LG’s sustained dominance in India’s appliance and electronics market.

Valuation: LGEIL, a subsidiary of LG Electronics, Korea, holds a leading position in the Indian home appliances and consumer electronics market with strong fundamental performance.
It has delivered healthy return ratios for FY25 i.e. ROE of 36.9% and ROCE of 46.8%, amongst best in the industry. Also, it maintains a strong cash position backed by an efficient
operating cycle. With favorable macroeconomic trends, continued product innovation and GST reforms driven demand tailwind, the company is well-positioned for sustainable long-
term growth. Currently, the stock is trading at 37.5x to FY28E EPS. We recommend to BUY LGEIL, with a target of INR 1988/share based on a valuation of 45x to FY28E EPS.

Year (INR Cr) Revenues Growth EBIDTA Margin EV/EBITDA

FY24 21,352 7.5% 2,225 10.4% 1,511 7.1% 133.57 12.4 49.0 40.1% 42.3%
FY25 24,367 14.1% 3,110 12.8% 2,203 9.0% 32.46 51.0 35.1 36.9% 40.6%
FY26 27,297 12.0% 3,412 12.5% 2,390 8.8% 35.20 47.0 32.0 37.6% 42.4%
FY27 30,611 12.0% 3,826 12.5% 2,681 8.8% 39.50 41.9 28.5 38.1% 43.7%

FY28 34,284 12.0% 4,286 12.5% 2,999 8.7% 44.18 37.5 25.4 37.3% 43.7%
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Research Reports that are published by Nirmal Bang Securities Private Limited (hereinafter referred to as “NBSPL”) are for private circulation only. NBSPL is a registered Research
Analyst under SEBI (Research Analyst) Regulations, 2014 having Registration no. INHO00001766. NBSPL is also a registered Stock Broker with National Stock Exchange of India
Limited, BSE Limited, Metropolitan Stock Exchange of India Limited, Multi Commodity Exchange of India Limited, National Commodity and Derivative Exchange Limited and Indian
Commodity Exchange Limited in cash and Equity and Commodities derivatives segments.

NBSPL has other business divisions with independent research teams separated by Chinese walls, and therefore may, at times, have different or contrary views on stocks and markets.

NBSPL or its associates have not been debarred / suspended by SEBI or any other regulatory authority for accessing / dealing in securities Market. NBSPL, its associates or analyst or his
relatives do not hold any financial interest (Except Investment) in the subject company. NBSPL or its associates or Analyst do not have any conflict or material conflict of interest at
the time of publication of the research report with the subject company. NBSPL or its associates or Analyst or his relatives may or may not hold beneficial ownership of 1% or more in
the subject company at the end of the month immediately preceding the date of publication of this research report.

NBSPL or its associates / analyst has not received any compensation / managed or co-managed public offering of securities of the company covered by Analyst during the past twelve
months. NBSPL or its associates have not received any compensation or other benefits from the company covered by Analyst or third party in connection with the research report.
Analyst has not served as an officer, director or employee of Subject Company . NBSPL / analyst has not been engaged in market making activity of the subject company.

Analyst Certification: The research analysts and authors of these reports, hereby certify that the views expressed in this research report accurately reflects my/our personal views
about the subject securities, issuers, products, sectors or industries. It is also certified that no part of the compensation of the analyst(s) was, is, or will be directly or indirectly
related to the inclusion of specific recommendations or views in this research. The analyst(s) principally responsible for the preparation of this research report and has taken
reasonable care to achieve and maintain independence and objectivity in making any recommendations.
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The Research Report is for the personal information of the authorized recipient and does not construe to be any investment, legal or taxation advice. NBSPL is not soliciting any action based upon it.
Nothing in the research report shall be construed as a solicitation to buy or sell any security or product, or to engage in or refrain from engaging in any such transaction. In preparing the research
report, we did not take into account the investment objectives, financial situation and particular needs of the reader.

The research report has been prepared for the general use of the clients of NBSPL and must not be copied, either in whole or in part, or distributed or redistributed to any other person in any form. If
you are not the intended recipient you must not use or disclose the information in the research report in any way. Though disseminated to all the customers simultaneously, not all customers may
receive the research report at the same time. NBSPL will not treat recipients as customers by virtue of their receiving the research report. The research report is not directed or intended for
distribution to or use by any person or entity resident in a state, country or any jurisdiction, where such distribution, publication, availability or use would be contrary to law, regulation or which would
subject NBSPL & its group companies to registration or licensing requirements within such jurisdictions.

The report is based on the information obtained from sources believed to be reliable, but we do not make any representation or warranty that it is accurate, complete or up-to-date and it should not be
relied upon as such. We accept no obligation to correct or update the information or opinions in it. NBSPL or any of its affiliates or employees shall not be in any way responsible for any loss or damage
that may arise to any person from any inadvertent error in the information contained in the research report. NBSPL or any of its affiliates or employees do not provide, at any time, any express or
implied warranty of any kind, regarding any matter pertaining to this report, including without limitation the implied warranties of merchantability, fitness for a particular purpose, and non-
infringement. The recipients of the research report should rely on their own investigations.

This information is subject to change without any prior notice. NBSPL reserves its absolute discretion and right to make or refrain from making modifications and alterations to this statement from time
to time. Nevertheless, NBSPL is committed to providing independent and transparent recommendations to its clients, and would be happy to provide information in response to specific client queries.

Before making an investment decision on the basis of research report, the reader needs to consider, with or without the assistance of an adviser, whether the advice is appropriate in light of their
particular investment needs, objectives and financial circumstances. There are risks involved in securities trading. The price of securities can and does fluctuate, and an individual security may even
become valueless. International investors are reminded of the additional risks inherent in international investments, such as currency fluctuations and international stock market or economic conditions,
which may adversely affect the value of the investment. Opinions expressed are subject to change without any notice. Neither the company nor the director or the employees of NBSPL accept any
liability whatsoever for any direct, indirect, consequential or other loss arising from any use of the research report and/or further communication in relation to the research report. Here it may be
noted that neither NBSPL, nor its directors, employees, agents or representatives shall be liable for any damages whether direct or indirect, incidental, special or consequential including lost revenue or
lost profit that may arise from or in connection with the use of the information contained in the research report.

Copyright of this document vests exclusively with NBSPL.
Our reports are also available on our website www.nirmalbang.com

Registration granted by SEBI and certification from NISM in no way guarantee performance of NBSPL or provide any assurance of returns to investors.

Nirmal Bang Research (Division of Nirmal Bang Securities Pvt. Ltd.)
B-2, 301/302, Marathon Innova,
Opp. Peninsula Corporate Park,
Off. Ganpatrao Kadam Marg
Lower Parel (W), Mumbai-400013
Board No.: 91 22 6723 8000/8001
Fax.: 022 6723 8010



